
Round 3 Tourism SME

Rank ->
Aspect name No 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20

Mention
1-20 R (20,1) Mean Rank

Approxi
mation

Final Rank
Sub Panel

Self-Paced Learning 46 1 2 2 5 87.00 17.40 17.40 1
Time Flexibility 54 1 2 1 1 5 75.00 15.00 15.00 2
Geographical independence 58 1 1 1 1 1 5 70.00 14.00 14.00 3
Cost Efficiency 15 3 1 1 5 67.00 13.40 13.40 4
Workplace-Related Learning 24 1 1 1 2 5 53.00 10.60 10.60 5
Results Measurement 45 1 1 1 1 1 5 51.00 10.20 10.20 6
Efficiency 17 1 2 1 1 5 49.00 9.80 9.80 7
Accessibility 1 1 1 1 1 1 5 48.00 9.60 9.60 8
Individuality 27 1 1 1 1 1 5 46.00 9.20 9.20 9
Feasibility 19 1 1 1 1 1 5 45.00 9.00 9.00 10
Beneficial 6 1 1 1 1 1 5 42.00 8.40 8.40 11
Quality 42 2 1 2 5 40.00 8.00 8.00 12
Getting out of daily business 22 1 1 1 1 1 5 31.00 6.20 6.20 13
Support Mechanisms 50 1 1 2 1 5 29.00 5.80 5.80 14
Logical Flow of Topics 32 2 1 2 5 25.00 5.00 5.00 15
Flexibility 20 1 1 3 5 21.00 4.20 4.20 16
Motivation 36 1 1 3 5 19.00 3.80 3.80 17
Knowledge Base Internet 30 1 2 1 1 5 17.00 3.40 3.40 18
Open Learning Environment 39 2 1 1 1 5 5.00 1.00 1.00 19
Planned Teaching 41 1 2 1 1 5 5.00 1.00 1.00 20


